Features

The Group’s Approach to
Manufacturing and the Value
Provided by its Products

Today’s heightened awareness of food safety and global environmental problems is important for the
Ajinomoto Group. The following two “Key Challenge” sections provide details of how the Ajinomoto
Group reduces environmental impacts in all of its business processes, deals with various social issues,
and takes on new challenges for the future.
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@® promptly reply to inquiries and evelopmen
feedback @ provide customers with new value

@ determine whether customers have @ maintain high quality
been provided with the value

they seek

@ incorporate customers’ demands
in the development of new products

@ create a system for producing products
more safely, stably, efficiently and
environmentally friendly
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Contributions at each

Raw material

stage of the group’s | procurement

@ give consideration to the
sustainability of the agriculture,

b U Sl n eSS CyC I e livestock, and fisheries industries

@ ensure traceability capabilities

@ secure a stable supply of
high-quality raw materials

Sales &
and Marketing

@ deliver products in
easy-to-understand
packaging

@® communicate with
customers through
advertising and in-store
promotions

Distribution

@ endeavor to reduce
environmental impacts
during transportation

Manufacturing

@ give maximum possible consideration to
safety, hygiene and the environment

@ ensure thorough compliance by employees
to rules and business practices

@ pay due consideration to the communities
where manufacturing bases are located
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