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The objectives of this study are to understand consufers
attitudes toward sodium in key global markets and identify
the types of interventions companies and governments
could use to reduce sodium consumption overall.
Specifically, we will:

1 Determine the importance of a lowodium diet to
consumers, especially relative to their other food and
health concerns;
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seasonings, etc.) and if/where misperceptions exists;
1 Understand if and how consumers are currently trying
to reduce their sodium intake and how effective they
believe these strategies are; and,
1 Identify nudges and interventions that could be
successfully used to decrease sodium intake in each
market.



1 15minute online survey conducted between Augustg31
September 22, 2021

Audience N-Size Margin of Error

7-Country Total N=7,090 +/-1.2%

Americas (US & BR) N=2,026 +/-2.2%

Europe (UK & FR) N=2,028 +/-2.2%

Asia (JP, ID, & TH) N=3,036 +/- 1.8%

United States N=1,000

United Kingdom N=1,022
METHODOLOGY

Japan N=1,000 +/-3.1%

Indonesia N=1,015

Thailand N=1,021

Brazil N=1,026

9 Conducted in English, French, Brazilian Portuguese, Japanes
and Thai. English was localized for UK and Indonesia.

1 Includes behavioral science component, using natural
language processing to analyze opsmded responses and
incorporating Nudge Theory to understand how effective

different interventions might be in encouraging sodium
* AJINOMOTO © 2021 . . 4
behavior change in each market.
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KEY FINDINGS

Taste is the top factor in deciding what to eat for Indonesian consumers, followed by health/nutritional value and dietis'y ne
YR NBaAUONAOIA2yad ¢KSNBE Aa Ffaz2 | AGNRy3I RSaAANB Fariw Y2NB
flavors. Compared to the-Gountry total, consumers are more positive toward kw2 RA dz¥ F22R A UGK Yl ye& &
and cheap. However, 1 in 2 consider isadium food as bland and tastelessuggesting taste could be one of the biggest

obstacles to adoption in this market. Promoting the umami flayartaste that is already strongly preferred in the marges

likely to be impactful.

Although nost believe eating too muckodium is bad for their health, compared to the@untry total they are less likely to

indicate that they control their own sodium intake and prioritize sodium amounts when considering what to eat. While
consumers in this market are more informed than others when it comes to WHO guidelines, there is less familiarity wi#th nation
sodium intake guidelines, and many assume their own consumption aligns with recommendations.

Despite greater knowledge of recommendations, reducing sodium intake is less of a priority for Indonesian consumers compare
to other markets. Although consumers understand the benefits of reducing sodium and some are actively taking steps to do so,
there is still a desire for more informatieri in 2 say they wish they had more information on how to easily reduce sodium

intake, andeven morewith a personal or family health diagnosis say the same. This suggests consumer education along with
tactical recommendations would be beneficial in the market.

When it comes to reducing sodium intake, the most impactful intervention globally is also most impactful for Indonesian
consumers preferred grocery stores no longer carrying hgghdium options; and media interventions are more impactful for
Indonesian consumers compared to the&duntry total. However, successfully driving sodium reduction will require a mix of
interventions that span government, food and beverage companies, news media and consumer edoaatiien to move
consumers from awareness to prioritization and action.

AJINOMOTO © 2021 6



DETAILED
FINDINGS



INDONESIA SODIUM
PERCEPTIONS



KEY TAKEAWAY

Taste Is the top factor in deciding what to eat for Indonesian
consumers, followed by health/nutritional value and dietary
needs and restrictions. There is also a strong desire for more
affordable healthy food options that still deliver on

O2y adzYSNAQ Tl @2 NA UGS -cubtly GtAINE O
consumers are more positive toward lesedium food with 5
YIye aléiy3a AidQa SEOAGAYI I YR
low-sodium food as bland and tastelessuggesting taste

could be one of the biggest obstacles to adoption in this

market. Promoting the umami flavara taste that is alreads,” .
strongly preferred in the markeg is likely to be impactful.”™



Taste Is the top factor for
Indonesian consumers in deciding
what to eat, which is on par with
the 7-country total.

They also place a high level of importance on
health/nutritional value. Dietary needs and
restrictions are also a top consideration for

Top Factors in Deciding What to Eat
(Top 2 Box Important, Top 5 Responses Ranked)

- ) ; 7-Country Total Indonesia
consumerg; this differs slightly from the -7
country total where cost is also a factor. 83% 83%
Taste Taste
l I
67% 81%
Health/nutritional value Health/nutritional value
l e,
0o%
63% Dietary needs or
Cost/price restrictions_(g.g., allergens
l
62% 65%
Shelf life/how long it Shelf life/ how longt
lasts lasts
55% 61%
. . Convenience
Storage/refrigeration

Eat Well, Live Well.
®
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(e.g., quick, easy)

1

Q2. When thinking about the food and beverages you and your family consume, please rate how important each of the $olibesindeciding what 10

e to eat: (ZCountry Total n=7,090, Indonesia n=1,015)




Similar to the 7country total, Indonesian consumers perceive lsadium foods to be
bland and tasteless. However, more than half also believe they are exciting and low in cos
suggesting there are fewer barriers to adoption in this market.

Perceptions of Lovsodium Foods
~ (% Selected Response, Respondents Asked to Select One Response Per Pairing)

Lowd 2 RAdzY F22R AaAx

58% 60%

50% 0
45% 50%
40% 45% 45% . 0 Easyto 43%
Tasty Flavorful Exciting Cheap g fin)(;

0 55% 55% 55% _ 60%
Bland 60% Tasteless Boring Expensive H:rr%to

® = ® = @ = @ == ® =

IIIIIII , Live Well.
Q11. Lowsodium foods are: Select one response per ro€o{fhtry Total n=7,09Mdonesia n=1,015 11



More than 3 in 4 Indonesian
consumers wish there were Deciding What to Eat: Statement Agreement
healthier food options at a more (Top 2 Box Agree, Top 3 Responses)

affordable price in the market.

Nearly the same amount wish there were
healthier food options that tasted better. This is
on par with the growing importance of food

equity in the market.
7-Country Total Indonesia

@ @ @ @ @ 68% 78%
| wish healthier | wish healthier
foods were more foods were more
affordable affordable
| |
| wish healthier
| buy products my .
family loves foods food options
tasted better

I I

Of IndonesianGen X
0
respondents say th 64% %
| actively seek out | select food that
the freshest will improve my
products health
ANV @ 2022 Q3. When picking food for yourself or your family, please rate how much you agree or disagree with the following 12

statements: (YCountry Total n=7,090, Indonesia n=1,015)
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Umami is the preferred taste in the market, followed by sweet and sattys trend holds
true for other Asian countries including Japan.

This flavor preference suggests everyday Indonesian consumers may be more inclined to use MS&adianpalternative.

Preferred Tastes/Flavors
(Top 2 Box Favorite)

m 7-Country Total® Indonesia

-y 61% 59%
(0]
18%
8% 5%

Umami Sweet Salty Sour Bitter

Eat Well, Live Well.
e AJINOMOTO © 2021 Q6. Which of the following is your preferred taste or flavor? Please rank in order of most favorite (1) to least fav@r@o(Bitry Total n=7,090, Indonesig015 13
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Key Generational Nuances (Indonesia)

Top Factors for What to Eg PerceptlorILsé)g:‘jIS_ovsodmm Desires for Healthy Food:s Preferred Flavors

A Taste is the top factor for Gen A Across most age groups, lew A Millennials and Gen X A Umami is the top preferred
Z, Millennials, Boomers and sodium foodsare perceived as consumers are more likely than flavor for all age groups
the Silent/Greatest bland and tasteless. Gen Z to wish healthier food exceptthe Silent/Greatest
generation. options were more affordable. generation who prefers sweet.

A However, Gen Z, Millennials,

A Gen Xhowever, ranks Gen X and Boomers are likely A Younger generations are also A Older generationg Boomers
health/nutritional value the to perceive lowsodium foods more likely to say they wish and the Silent/Greatest are
top priority. as exciting and cheap. healthier food options tasted more likely to prefer sour and

better compared to Boomers bitter flavors compared to

A Millennials and Gen X are A Older generations including and the Silent/Greatest younger generations.
more likely to prioritize the majority of Gen X, generation.
nutritional value compared to Boomers and the
Gen Z. Silent/Greatest say low A Gen Z is less likely to select food

sodium foods are easy to find. that will improve their health

A Older generations are more compared to Millennials, Gen X

likely to prioritize and Boomers.

sustainability/environmental
impact and locally produced

or grown compared to
EatWell,IMaQeunger age groups . . .
° AJINOMOTO © 2021 Age Breakdowns: Gen Z {28), Millennial (2540), Gen X (456), Boomer (575), Silent/Greatest (76+)

Indonesia n=1,015, Gen Z n=1Wdllennials n=373, Gen X n=289, Boomers n=168, Silent/Greatest)rikticates small sample size, findings should be considered
~1JINOMOTO directional only.
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KEY TAKEAWAY

Although most believe eating too much sodium is bad
for their health, compared to the-éountry total they
are less likely to indicate that they control their own
sodium intake and prioritize sodium amounts when
considering what to eat. While consumers in this
market are more informed than others when it comes
to WHO guidelines, there Is less familiarity with
national sodium intake guidelines, and many assume
their own consumption aligns with recommenddaffons.




| S

Indonesian consumers rank the amount of sodium as their lowest priority when considerin
what to eat, and instead place the highest priority on the amount of vegetables, protein
and cholesterolk similar to the Zcountry total.

Eat Well, Live Well.

* AJINOMOTO © 2021
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Top Factors in Considering What to Eat
(Top 2 Box Important)

7-Country Total Indonesia
S . Those with a personal
Priority #1: 60% 68% diagnosis rank the
: Amount 01; vegetables Amount of| vegetables amount of sodium in
their food as equal to
L : 54% 65% :
Priority #2: ° o those without a
Amount of protein Amount of protein )
| | personal or family
o 0 0 diagnosis (#10).
Priority #3: 4% _ 62%
Amount of fruit Amount of Cholesterol

A t of sodi k
mount of sodium fan #7 (47%) #10 (45%)

b2iSY Wt SNE2YyFf 5AF3Iy2arAaQ NBTESOGa NBaLRYRSyida (KI ondkidngBypetedstoy, hdark | 3y 2aSR o0& | YSRAOLFt LINRS
RA&SI&aST aGNR1SE 1ARySe RAaSIaSklARySe adz2ySasz adzyYlndkatQirghSemitha NI a2 YSGIKAyYy3 St aSe WCI YAt @
family member who has been diagnosed by a medical professional with any of the same conditions listed above.

Q4. When considering what to eat, how important is each of the following2o(ntry Total n=7,090, Indonesia n=1,015) 16



More than half correctly identify the recommended amount according to WHO guidelines,
however, less identify the recommended amount per national guidelines.

Recommended Amount (Guesses)

of SodiumBased on WHO and National Guidelines
(% Selected Response)

WHO
Guidelines

WHO guidelines suggest consuming

Less than 1,0(C 38% 18% a maximum of 2,000 mg of sodium
per day. The Ministry of Health also

- recommends a maximum of 2,000

1,0001,99¢ 21% 23% mg of sodium per day.

Above Recommended Amour

0, 0
(2,000 or more 31% 28%

52y Q0 1y?2 31% 31%

*Note: Above Recommended Amount is a net of the following response options:-2,000; 6,00€8,999; 9,00010,999;
ot el Live well 11,00612,999; 13,00€14,999; 15,000 or more

e AJINOMOTO © 2021 Q14A/Q14B According to nutritional guidelines, what is the recommended amount of [IF US, IND, TH, BR: sodium] [Is&tfKaRRdliR:should consume in an 17
average day? (Indonesia n=1,015)
ZAJINOMOTO.
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1 in 2 Indonesian consumers say they consume exactly the right amount of sodium, while
only a third say their intake is high.

Personal Consumption of Sodium vs. Recommended Amount
(% Selected Response)

m Less than the recommended amount m Exactly the recommended amount

More

Exactly

Less

7-Country Total Indonesia

®

S

Eat Well, Live Well.

e AJINOMOTO © 2021 Q12. In an average day, do you believe you consume more than, less than or the recommended amount of sodium? Youisliest gé€saintry Total n=7,090, 18
Indonesia n=1,015)
ZAJINOMOTO.
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Those with a personal health diagnosis are slightly more likely to believe they consume
more than the recommended amount, yatalf say they consume exactly the right amount.

Personal Consumption of Sodium vs. Recommended Amount
(% Selected Response)

B Less than the recommended amount m Exactly the recommended amount ® More than the recommended amount

More

Exactly

No Diagnosis

Less
Personal Diagnosis

Indonesia
= a® o°

i K I GondiidngBypettedsSoys, héak | Iy 24 SR o068 |

b2iSY Wt SNE2YyIFf 5AlI3dy2araQ NBTt SOG4
RA&SI a8 aGNR1SE 1ARySe RAaSIaSklARySe adtzySac:z
family member who has been diagnosed by a medical professional with any of the same conditions listed above.
Q12. In an average day, do you believe you consume more than, less than or the recommended amount of sodium? Youisliest guekmesia n=1,015, Personal 19

Eat Well, Live Well.

e AJINOMOTO © 2021
Diagnosis n264.No Diagnosis r#51)
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On par with the fcountry total, most consumers in the market believe eating too much

a2RAdzy A& oO0FR F2N KSIFfOdK I yR §gyetlessitha@lalf A Y L.
feel they control how much they consume.

Personal Sodium Attitudes and Behaviors
(Top 2 Box True of me)

[
Eating too much sodium is bad for your he: 64% 61% Older generations
o _ are more likely to
() 0, - -
Sodium is important to monitor at any a 63% 63% indicate they control
how much sodium
vS. vS. they consume, while
: Gen Z are least likely
| control how much sodium | consul 37% 40%
to do so.
L f22] T2NJT22E2 \vfl- 34% 9%
azRA
E-“WE"’“":WE” AJINOMOTO © 2021 Q9. For each of the following statements, please rate how true or untrue each is about you. Q15. Thinking about agerammhsaodiption, please indicate how 20

much you agree or disagree with the following statement&C¢untry Total n=7,090, Indonesia n=1,015).
ZAJINOMOTO.



Key Generational Nuances (Indonesia)

Top Factors in Considerin
What to Eat

most important factor for Gen
Z, Gen X and Boomers.

A Millennials are more likely to
consider amount of protein
compared to others.

A Boomers and the
Silent/Greatest generation are
more likely to consider the
amount of sodium compared to
younger generations.

Eat Well, Live Well.

* AJINOMOTO © 2021

Recommended Amount o
Sodium

A The amount of vegetables is the A Nearly half of Gen Z correctly

identify WHO or national
sodium guidelines.

A Boomers and Silent/Greatest
generation are less likely to
correctly identify WHO or
national sodium guidelines.

A Gen X are most likely to admit
they do not know or are unsure
of WHO or national guidelines.

Personal Sodium
Consumption

A In each generation, nearly half

believe they consume exactly
the recommended amount of
sodium.

Age Breakdowns: Gen Z {28), Millennial (2540), Gen X (456), Boomer (575), Silent/Greatest (76+)

Sodium
Attitudes/Behaviors

A Across generations, over half
believe that eating too much
sodium is bad for your health.

A Older generations are more
likely than younger
generations to say they are
not concerned about how
much sodium is in their food.

A Older generations are more
likely to control how much
sodium they consume
compared to Gen Z.

21

Indonesia n=1,015, Gen Z n=1Wdllennials n=373, Gen X n=289, Boomers n=168, Silent/Greatest firditates small sample size, findings should be considered

AJINOMOTO.
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KEY TAKEAWAY

Despite greater knowledge of recommendations, reducing
sodium intake is less of a priority for Indonesian consumers
compared to other markets. Although consumers understand
the benefits of reducing sodium and some are actively taking
steps to do so, there is still a desire for more informatdnn

2 say they wish they had more information on how to easily
reduce sodium intake, and even more with a personal or family
health diagnosis say the same. This suggests consumer
education along with tactical recommendations would be
beneficial in the market. "

A)INOMOTO.
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A NOTE ABOUT NATURAL
LANGUAGE PROCESSING (NLP)

The following slides analyze the
openended responses from
consumers on:

1) Why they personally should monitor their
sodium intake;

2) The perceived impacts (positive and
negative) of reducing their sodium intake;
and,

3) The people from their social circle who

would want them to reduce their sodium
intake, and why.

AJINOMOTO © 2021

1

For this analysis, leveraging NLP and machine learning, we
carried out topic clustering.

This means we organized every opsmd survey response to
the given question into different topic groups based on
semantic similarity imprinted in how people express
themselves.

From these networks, we have organized the clusters into

overarching themes with are presented in the form of bar
graphs.

23



In Indonesia, consumers believe they should monitor their sodium intake for maintaining
2YySQa4 OdzNNBYy i KSIfiKoD

Top Overall Themes
Why do you (personally) think you should monitor sodium intake?

45%
17%
(1]
[ 200 | [ 200 |
To maintain current Sodium is bad for you To avoid/prevent a There is lots of sodiuniro become healthier High blood pressure | don't think | should | am currently at risk | like salty food Future health
health specific sickness in food

Eat Well, Live Well.

* AJINOMOTO © 2021 Q16. Why do you (personally) think you should monitor sodium int&i@desia n=1,095 24
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Many also believe reducing sodium will lead to positive outcomes such as feeling better
and healthier and reducingsk of disease

Top Overall Themes
If you (personally) reduce your sodium intake, what positive things
would happen? Negative?

19%
10%

Feel better/healthier Reduced risk of disease Lower blood pressure Food will be bland Body won't receive enough | already reduce my sodium N/A
sodium

* AJINOMOTO © 2021 Q17. If you (personally) reduce your sodium intake, what positive things would happen? Negalive€s{a n=1,015 25
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Indonesian consumers say their family would want them to reduce their sodium intake, with

parents being the most chosen family member.

Who from your social circle (e.g., friends, family) would want you to reduce

your sodium intake and why?
Bar Chart with 2961 of 3613 Nodes

29%
249
B R s o o
Family Parents Partner Others No One Friends Siblings Children GrandparentsOlder People  Myself N/A
Eat Well, Live well Note: All clusters from the-€ountry analysis are displayed for consistency across country reports but may be 0% for some

* AJINOMOTO © 2021 qum%from your social circle (e.g., friends, family) would want you to reduce your sodium intake anddehg3ié n=1,015)

AJINOMOTO.
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Indonesian consumers believe their social circles would want them to reduce their sodiun
Intake for longevity.

Who from your social circle (e.g., friends, family)
would want you to reduce your sodium intake and

why?
23%
21%
13%
0%
Live longer Prevent disease To maintain health For good health There is no need It's bad for you
Eat Well, Live well Note: All clusters from the-€ountry analysis are displayed for consistency across country reports but may be 0% for some

* AJINOMOTO © 2021 qum%from your social circle (e.g., friends, family) would want you to reduce your sodium intake anddehg3ié n=1,015) 27
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Reducing intake of sodium is not a top priority for Indonesian consumers who are instead
focused on increasing vitamdmch foods, fiber and reducing intake of artificial

preservatives.

Reducing intake of
sodium rank (out of 10):

Eat Well, Live Well.

* AJINOMOTO © 2021
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Food and Nutrition Priorities
(Top 2 Box Important)

7-Country Total

58%

Increasing intake of
foods rich in
vitamins

Indonesia

76%

Increasing intake of
foods rich in
vitamins

55%

Increasing intake of
fiber

70%

Increasing intake of
fiber

54%

Reducing intake of

b
70%

sugar

Reducing intake of
artificial
preservatives,

flaviare-ar-~al
Hnavuros Ul CUIVTITY

#6 (46%) #8 (36%)

Q7. When you think about your own food and nutrition priorities, how important are each to y@gufitry Total n=7,090, Indasian=1,015)

8008
49%

hT LYR2YySaAl Qa
generationsay thaffeelae

Is a food and nutrition
priority

28
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There is appetite in Indonesia for more information on how to reduce sodium intake, and
consumers are actively taking steps to do so with more than half adding fresh vegetables
and fruits to their diets.

At least 1 in 4 believe umami and MSG contain less sodium than table salt, suggesting some consumers in the market could be
receptive to these alternatives.

Personal Sodium Attitudes and Behaviors: Statement Agreement

(Top 2 Box Agree) !
| wish | had information on how to easily reduce my sodium ir 40% 53%
| add more fresh vegetables to my diet to help lower my sodium it 43% 59%
| add more fresh fruit to my diet to help lower my sodium int 39% 55%
| use spices instead of salt while cooking at h 34% 39%
| often use reduced sodium seasonings while cooking at | 32% 35%
*Flavor enhancers like umami contain less sodium than tabl 22% 29%
*Flavor enhancers like MSG contain less sodium than tabl 18% 25%
- WEILLW‘E - AJINOMOTO © 2021 Q10. For each of the following statements, please rate how much you agree or disagree with-€acht(y Total n=7,09Mdonesian=1,015 29

* Sample was split between participants seeing MSG and umami (umami seasoning)
ZAJINOMOTO.



Those with a personal or family diagnosis are even more likely to wish they had informatio
on how to reduce sodium intake.

However, those with a family diagnosis are not as likely as those with a personal diagnosis to beteégkitogreduce sodium like
adding fruits and vegetables to their diets.

Personal Sodium Attitudes and Behaviors: Statement Agreement
(Top 2 Box Agree)

@ = @ = @ =

Family Family

(AN Indonesia P_ersona_l P_ersona_l Member Member

Total Diagnosis Diagnosis : : : :

Diagnosis Diagnosis
| wish | had information on how to easily reduce my sodium ir 40% 53% 42% 63% 48% 55%
| add more fresh vegetables to my diet to help lower my sodium ir 43% 59% 46% 65% 50% 59%
| add more fresh fruit to my diet to help lower my sodium int 39% 55% 42% 64% 46% 54%
| use spices instead of salt while cooking at h 34% 39% 36% 42% 38% 38%
| often use reduced sodium seasonings while cooking at | 32% 35% 35% 41% 38% 35%
*Flavor enhancers like umami contain less sodium than tabl 22% 29% 23% 33% 27% 29%
*Flavor enhancers like MSG contain less sodium than tabl 18% 25% 20% 33% 23% 25%
5AL3Iy24A4Q NBFtSO0Ga NBalLRyRSyda K dondkidn®lypeaedsior, hdak | 3y 24 SR 68 | YSRAOLE LINE

Eat Well, Live Well.

AJINOMOTO.
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RA&SIaSs aiNR1SZ 1ARySe RAaSIHaSklARySe aitz2ySa:z
family member who has been diagnosed by a medical professional with any of the same conditions listed above.

Q10. For each of the following statements, please rate how much you agree or disagree with-€achmt(y Total n=7,090, Indesia n=1,015)
* Sample was split between participants seeing MSG and umami (umami seasoning)

AJINOMOTO © 2021
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Key Generational Nuances (Indonesia)

Eat Well, Live Well.
[ ]

AJINOMOTO.
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Food and Nutrition Priorities

A Older consumers

Millennials, Gen X and
Boomersg are more likely
than Gen Z to prioritize
reducing intake of artificial
preservatives, flavors or
coloring.

Boomers are more likely than
younger age groups to
prioritize increasing intake of
unsaturated fats, reducing
sodium intake and choosing
products with minimal
processing.

Older generations are more
likely than younger groups to
prioritize shifting towards a
plant-based diet.

Sodium Reduction Tactics

A Older generations are more
likely to say reducing sodiurs
a priority for health.

A While at least 1 in 2 across
generations say they wish they
had more information on how
to reduce sodium, older
generations, especially
Boomers and the
Silent/Greatest, are more likely
to agree.

A Additionally, Boomers and the
Silent/Greatest generation are
more likely to say they use
spices instead of salt while

cooking.

Flavor Enhancers:
MSG vs. Umami (Q10)
A Boomers and the
Silent/Greatest generation are
more likely to agree that MSG

contain less sodium than table
salt.

A The same holds true for umami
¢ with Gen X, Boomers and the

Silent/Greatest more likely to
agree compared to Gen Z and
Millennials.

Age Breakdowns: Gen Z {28), Millennial (2540), Gen X (456), Boomer (575), Silent/Greatest (76+)

Indonesia n=1,015, Gen Z n=1Wdllennials n=373, Gen X n=289, Boomers n=168, Silent/Greatest firditates small sample size, findings should be considered

directional only.
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INDONESIA SODIUM
INTERVENTIONS



KEY TAKEAWAY

When it comes to reducing sodium intake, the most
Impactful intervention globally is also most impactful for
Indonesian consumerpreferred grocery stores no

longer carrying higisodium options; and media
Interventions are more impactful for Indonesian
consumers compared to thegbuntry total. However,
successfully driving sodium reduction will require a mix of
Interventions that span government, food and beverage
companies, news media and consumer education in order
to move consumers from awareness to prioritization anﬂg%;“"
aCtion. ANOMOTO
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SODIUM REDUCTION
INTERVENTIONS:
WHAT WE TESTED

We tested the potential impact of
nine different sodium reduction
Interventions, relative to one
another.

This part of the survey was designed based
on nudge theory, a common behavioral
science concept for influencing behavior
change.

Respondents ranked the impact of the nine
tested interventions for motivating them to
reduce their personal sodium intake.

AJINOMOTO © 2021

ZAJINOMOTO.

1

Nine Interventions Tested:

A Governmentowering the recommended amount of sodium in its dietary
guidelines

A Governmentpolicy specifying the amount of sodium contained in a serving size
A Governmentrequiring the labeling of naturally occurring vs. added sodium
A Food and beverage companielearly labeling sodium content on packaging

A Food and beverage companiastively reducing sodium levels in their own
food

A Food and beverage companiefiering alternatives that reduce sodium while
maintaining flavor

A Preferred grocery storaot carrying foods that contain high amounts of sodium

A A medical professionabcommending | reduce the amount of sodium |
consume

A Factual media news or article®out sodium intake related to health and
nutrition

34



Sodium Reduction Interventions: The Role of Grocery Retailers

Motivation to Decrease Sodium Intake

(Ranked 19; 1=Most Impactful and 9=Least Impactful)

Consumers indicate that if their
preferred grocery store did not sell
high-sodium foods, they would be
motivated to change their sodium

7-Country Indonesi _ _

Total iz intake. In theory, this makes sengg.

1st 1st Preferred grocery store not carrying foods that contain high amounts of something is not ava”_abla then they
sodium are not able to select it and therefore

3rd 2nd Factual media news or articles about sodium intake related to health and their behavior would change.
nutrition

2nd 3rd g;\éilrirrl]rgsnt lowering the recommended amount of sodium in its dietary However, we know that, in reality,

6th 4th Food and beverage companies offering alternatives that reduce sodium consumers p”c_m_tlze taste above all
while maintaining flavor else when deciding what to eat. And,

4th 5th Government policy specifying the maximum amount of sodium contail they currently believe lovsodium

™ - ';‘a;e“’é“g SIze e — — foods are bland and tasteleds.(i Q&
ood and beverage companies clearly labeling sodium content on .

4 6 Fackaging verage compan y1abeling sodiu likely that consumers would not be

Gth 7th Government requiring the labeling of naturally occurring vs. added satisfied with grocery store options if
sodium high-sodium foods were removed

9th 8th Foodfangl beverage companies actively reducing sodium levels in their unless they believe the lowesodium
own foo .

8th 9th A medical professional recommending | reduce the amount of sodium | options taste gOOd'
consume
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Sodium Reduction Interventions: The Role of National Governments

Motivation to Decrease Sodium Intake
(Ranked 19; 1=Most Impactful and 9=Least Impactful)

A Consumers believe that
government interventions, like

ota HONE guidelines, are impactful.
st st Preferred grocery store not carrying foods that contain high amounts of . . .
1 1 sodium While consumers in this market
3rd 2nd Factual media news or articles about sodium intake related to health and are more informed than others
nutrition _
2nd 3rd Government lowering the recommended amount of sodium in its dietary when it comes to WHO
- - guidelines guidelines, there is less
t t Food and beverage companies offering alternatives that reduce sodium T . .
6 4 while maintaining flavor farplllquty with na}tlonal
4th 5th Government policy specifying the maximum amount of sodium containec gwdellnes. Addltlonally,
1 2 SE[VING 5120 : : : Indonesians are eager for more
7th 6th Food and beverage companies clearly labeling sodium content on ) )
packaging information on how to reduce
5th 7th Government requiring the labeling of naturally occurring vs. added sodiuin intake. This SuggeStS that
9th 8th Food and beverage companies actively reducing sodium levels in their own goyernmenF efforts .ShO.U|d focus
food on information sharing in order
th th A medical professional recommending | reduce the amount of sodium | - P
8 9 mecice to create behavior change.
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you find MOST impactful and the ONE statement you find LEAST impactful when thinking about reducing your personal kedith@antary Total n=7,090,

Indonesia n=1,015)

lowering recommended sodium






