
This sustainability data book is a supplement to the 

integrated report, organized by the materiality items.

 Through this report, the Group hopes to deepen 

the understanding of all of its stakeholders, starting 

with shareholders and other investors, regarding its 

approach to realizing sustainable growth.
Period Covered by This Report
Fiscal 2018 (April 1, 2018 to March 31, 2019) 

When appropriate, however, exceptions to this general rule are made, as when citing 

past circumstances and data or using recent examples for illustration purposes.

Organizational Scope
This report covers the activities of the Group, comprising, unless otherwise noted, 

Ajinomoto Co., Inc. (“the Company”) and its Group companies (as of March 31, 

2019), including consolidated subsidiaries and other Group companies subject to 

reporting under the equity method. Where sufficient information for the entire Group 

was unavailable, the limitation in scope is explicitly defined.

	

Our Philosophy 

Since its founding, the Ajinomoto Group (“the Group”) has been consistently engaging in initiatives to resolve social issues 
through its business. By improving economic value through the creation of shared value with society and local communities, 
these initiatives have contributed to the Group’s growth. These kinds of initiatives have been named ASV (The Ajinomoto 
Group Creating Shared Value). ASV has been positioned at the core of the Group’s corporate philosophy “Our Philosophy” to 
realize the mission and vision adopted under this philosophy.

Editorial Policy 
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Ajinomoto Group Policies (AGP)

Ajinomoto Group Way 

Ajinomoto Group Vision

 

(Vision)

Ajinomoto Group Mission

 

(Mission)

ASV 
(The Ajinomoto Group Creating Shared Value)

(Value)

Corporate Message

Eat Well, Live Well.

Our raison d’être, mission, and desire as a 
company that we will pursue persistently
Our mission is to contribute to the world’s food 
and wellness, and to better lives for the future

What we aim to be as we pursue our mission
Our vision is to become a genuine global food 
company group with specialties guided by our 
leading-edge bioscience and fine chemical 
technologies

Initiatives to create both social and economic 
value in order to realize our mission and vision

ASV represents our unchanging commitment:
With our stakeholders and businesses, we help 
resolve society’s issues, leading to the creation 
of economic value

Shared values among employees in pursuing our mission 
and vision; basic approach and stance in taking on our work

 

• Create New Value
• Pioneer Spirit

• Social Contribution
• Value People

 
 

Beliefs and behaviors to be upheld by each Ajinomoto 
Group company and each of us who works there




